
P O R T F O L I O
GRAPHIC DESIGN  //  2022



I’M LAURA!
I’m a multi-disciplinary graphic 
designer with 7+ years of 
experience in marketing, brand, 
digital, and print design, with 
a strong knack for managing 
multiple projects and an 
eagerness to learn. I thrive in 
any fast-paced environment—
independently or as part of a 
team—while bringing flexible 
problem-solving, a sharp eye 
for details, and plenty of  
snacks to share.
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DESIGN EXPERIENCE

Designed.Co  //  Senior Designer  
February 2022 to Present // Remote 
Responsible for art directing, designing, and 
communicating on all assigned projects, with a 
variety of client needs ranging from print collateral, 
digital ads, brand development, and more

Freelance Graphic Designer 
March 2013 to March 2022 
Supported a diverse range of clients independently 
with a wide range of design and creative needs, 
including print and digital design, packaging, UI/UX, 
brand strategy and design, photography, and  
front-end development

Stars and Stripes Europe 
Visual Information Specialist 
January 2019 to February 2021 
Kaiserslautern, Germany 
Specialized in art directing, designing, and  
producing magazines for the American military 
community stationed in Europe, while collaborating 
with departments in creating ads, campaigns,  
and marketing assets

YETI Coolers  //  Graphic Designer  
July 2016 to February 2018 // Austin, TX 
Collaborated with the in-house Creative Team and 
cross-functionally with internal departments, and 
conceptualized brand projects, ranging from web 
and social assets, packaging, sales materials, e-mail 
templating, retail displays, and motion graphics

GC Agency  //  Designer  
October 2015 to May 2016 // Austin, TX 
Worked closely with the art director in presenting 
creative solutions to clients, with needs such as  
web and UI design, social media management, 
content strategy, front-end development, and print 
collateral design

Cotton Bureau // Design Coordinator  
May 2014 to September 2015 // Pittsburgh, PA 
Responsible for communicating with designers 
and preparing all apparel designs for the online 
e-commerce platform, from mockup creation, 
product data input, and file preparation

MAYA Design  //  Visual Design Intern 
Summer 2014 // Pittsburgh, PA 
Assisted in the creation of collateral for a web and 
printed case studies, participated as a designer in 
client projects, and studied human-centered design 
research strategies

Full Stop Interactive  //  Intern 
Summer 2013 // Pittsburgh, PA 
Contributed to brainstorming and designing for  
client projects and their t-shirt businesses

Edinboro University of PA 
Edinboro, PA 
BFA Applied Media Arts, Graphic Design 
Graduated with Magna Cum Laude Honors, May 2014

EDUCATION CERTIFICATIONS
Google UX Design Professional Certificate 
Google x Coursera, Expected September 2022

Responsive Web Design Certification 
www.freeCodeCamp.org, March 2020

Fundamentals of Digital Marketing Certification 
Google Digital Garage, July 2020



PALATIAL 
BREWING

HOW I HELPED
Logo + Branding Design

Packaging Design

Web Design

Copywriting

THE CLIENT
Palatial Brewing is on a mission to brew beer the way 
our ancestors intended. They use only the finest, 
organic ingredients, lovingly brewing small batches of 
traditional recipes from all over the world. In need of 
a logo and branding, Palatial Brewing was looking for 
a visual style that felt just as luxurious and simple as 
their brewing style. 
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AUTHENTIC 

BEER
AT ITS
FINEST

Palatial Brewing is on 
a mission to brew 
beer the way our 

ancestors intended:

with the finest, 
organic ingredients, 
in lovingly crafted 

small batches.

LIGHT

ACIDIC

TART

CITRIC

OUR 
BELGIAN-STYLE

CLASSIC SAISON
TASTE PROFILE 

FUN FACT:  
I lived in Germany for 3 years and acquired a cuckoo clock, 
and a new found appreciation of beer.

Palat ia l  Brewing Beer  Labels  +  Logo Des ign

PALATIAL BREWING — LAURA HERSH



YETI
COOLERS

HOW I HELPED
Marketing Support

Email Design

Print + Digital Design

Packaging Design

Photo Retouching

Video Production + Editing

THE CLIENT
During my time in Austin, TX, I worked as a part of the 
badass creative team at YETI Coolers. Known most 
famously for their superior coolers and drinkware, the 
marketing needs continuously range from e-mails, sale 
sheets, publications, website assets, and even more, to 
accomodate the growing product lines. With the help 
of an on-site photo studio, the team also provided 
product photography, photo retouching, and video 
production for the more immediate business needs.

FUN FACT:  
At YETI, not all 500+ coworkers knew my name, but they 
knew that I was the woman with the giant Stormtrooper 
sticker in her back seat window.

YETI  COOLERS — LAURA HERSH

Promotional  Campaign Digi ta l  Assets  +  Emai l



CHUG CAP
Get to drinking faster with the Rambler 

Bottle Chug Cap. It just takes a twist 

of the TripleHaul™ Handle to open and 

then you’re good to go, making it easy 

to steal a sip without slowing down. Its 

classic spout design allows for quick 

gulps, and while your friends don’t need 

to chant “chug” while you drink from the 

Chug Cap, we also don’t think it hurts to 

add to the experience.

DETAILS MAP UPC PART # DIMENSIONS CASE PACK

RAMBLER BOTTLE 
STRAW CAP $9.99 888830014615 21070160002 3” x 2.75” x 3.25” QTY: 6

RAMBLER BOTTLE 
CHUG CAP $9.99 888830010433 21070100005 3” x 3.5” QTY: 6

ALL OUR BOTTLE CAPS 
ARE SHATTER-
RESISTANT.

DISHWASHER  
SAFE — BECAUSE NO  
ONE NEEDS MORE WORK.

STRAW CAP
We simplified sipping with the Rambler 

Bottles Straw Cap. When you need some 

water (or whatever cold drink suits you), 

all you have to do is flip it open, take a 

sip, and close it tight to stay moving. 

It’s leakproof, easy to carry with the 

TripleHaul™ Handle, and has a wide straw 

opening so you get more to drink with 

every sip. Wherever the wild takes you, 

the Rambler Bottle Straw Cap makes it 

easy to sip without slowing down.

 
NOTE: Every Rambler Bottle Straw Cap includes 
two straws. Not intended for hot or carbonated 
beverages.

Internal  Recycl ing Poster Selected Pr inted Sales  Sheet ,  F i lm Posters  +  Packaging

YETI  COOLERS — LAURA HERSH



Selected 2017-2018  Market ing Emai ls

YETI  COOLERS — LAURA HERSH

Flagship  Store  WiFi  Por ta l  Mobi le  Des ign



FIRE & FLAVOR

HOW I HELPED
Packaging Design

Print + Digital Design

Production Design

THE CLIENT
Fire & Flavor’s flagship product is their sustainable 
grilling system—the HERO Grill.  With a focus on 
making the fun of grilling more portable, eco-
friendly, and accessible, the folks of Fire & Flavor 
took the extra step to get even more out of their 
biodegradable, single-use charcoal tray. By offering 
refill sleeves of their charcoal briquets, the tray can 
now be used up to 5 times. The first step together 
involved redesigning the old refill packaging. With 
an updated look in place, I created a system of social 
media and e-commerce assets focusing on the 
extended reusability of the product.

FUN FACT:  
If I had to pick a favorite hero character, I’d have to say The 
Doctor from Doctor Who. I have a tattoo to prove it.

HERO Gri l l  Br iquets  Ref i l l  Packaging

FIRE &  FLAVOR — LAURA HERSH



Socia l  +  E- Commerce Market ing Assets

FIRE &  FLAVOR — LAURA HERSH



COTTON
BUREAU

HOW I HELPED
Apparel Design

Email Design

Illustration

Design Coordination

THE CLIENT
Headquartered in Pittsburgh, PA, Cotton Bureau is a 
t-shirt company with a well-curated library of designs 
to choose from, all submitted from designers and 
illustrators. As their design coordinator, I helped 
designers finalize their t-shirt submissions, from shirt 
color selection to information input. As a freelance 
designer, I created a variety of illustrations for the 
Cotton Bureau “T-Shirt Tuesday” email series, as well 
as for the United Pixelworkers Local shirt series.

COT TON BUREAU — LAURA HERSH

United Pixe lworkers  Local  Shi r ts  +  Emai l  Header  I l lustrat ions

FUN FACT:  
I have the folks at Cotton Bureau to thank for starting my 
design career off right. Thank you, Jay + Nate!



AUSTIN  
CIVIC
ORCHESTRA

HOW I HELPED
Event Branding

Event Collateral Design

Print Design

Social Media Assets

THE CLIENT
The Austin Civic Orchestra (ACO) is a volunteer-
based orchestra that plans and hosts multiple 
concerts a year. We start off each season with a 
theme—each concert’s music selections relate back 
to the overall theme in some way or another. Every 
individual concert then requires its own branding 
and event collateral, which includes digital assets 
to share the event and a printed poster to spread 
around the local area.

2019 -2020 Concer t  Posters

FUN FACT:  
I’ve designed collateral for 15+ of ACO’s concerts since 2017. 
That’s a lot of music. 

AUSTIN CIVIC ORCHESTRA — LAURA HERSH
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AUSTIN CIVIC ORCHESTRA — LAURA HERSH

2019 -2020 Concer t  Season Poster  +  Dig i ta l  Assets Selected 2017-2019  Concer t  Posters



TIKO

HOW I HELPED
Branding + Strategy

Visual Design

Email Marketing

Digital Advertisement Design

Photo Retouching

Copywriting

THE CLIENT 
Tiko’s mission was to help the everday traveler fit 
more into less without breaking the bank, starting 
with their carry-on luggage. In my work with them, 
they provided the start to a brand identity which 
I expanded upon. My main focus was creating a 
series of templated emails and digital ads, while 
also assisting with other creative needs such as 
copywriting and photo retouching.

FUN FACT:  
With no plan on stopping, I’ve visited 16 countries so far.  
My favorite? England.

Selected Market ing Emai ls  +  Dig i ta l  Ads

TIKO — LAURA HERSH



LOVESTAT

HOW I HELPED
Branding + Strategy

Visual Design

User Interface Design

Social Media Management

Content Creation + Strategy

Copy Writing

THE CLIENT 
LoveStat is an online dating experience tailored 
for healthcare professionals and those who 
promote a healthy lifestyle. GC Agency was tasked 
with producing the entire creative and marketing 
direction, from branding to web development to 
social media management. We worked closely 
together with the LoveStat team to make sure the 
website tone and social media content created a 
seamless campaign.

FUN FACT:  
I share my house with 2 furry friends: a neurotic black lab 
mix named Lilly, and her less enthusiastic feline-sister Misty.

LoveStat  Homepage

LOVESTAT — LAURA HERSH



Selected Branded Col lateral

LOVESTAT — LAURA HERSH

Selected User  Inter face Des igns



ASIAN FAMILY 
SUPPORT 
SERVICES  
OF AUSTIN

HOW I HELPED
Event Branding

Event Collateral Design

Print + Digital Marketing Design

THE CLIENT
The Asian Family Support Services of Austin (AFSSA) 
 is a local organization that lends help to its 
community in the form of various services to victims 
of sexual assault and domestic violence. They host 
two major events a year to raise funds, redesigning 
the event collateral each time, along with distributing 
various informational pamphlets and cards all  
year long, in varying Asian languages.

Photo by AFSSA

2019  1000 Cranes  of  Peace Brochure  +  Ident i ty

FUN FACT:  
When I’m not designing, I’m learning a new skill or craft.  
My current favorite? Embroidery.

AFSSA — LAURA HERSH



SATURDAY, MAY 21ST
11:00 AM TO 2:00 PM
A S I A N  A M E R I C A N
R E S O U RC E  C E N T E R
8401 CAMERON ROAD 
AUSTIN, TEXAS 78754

See your handiwork on display! Once we have 1,000 cranes, 
we will incorporate them into a larger-than-life origami art 
display, to be unveiled at the 1,000 Cranes Origami Festival 
on May 21 at the Asian American Resource Center! The 
sculpture serves as the centerpiece to this exciting, 
family-friendly festival and makes a statement about our 
community’s commitment to eradicating violence.

All funding goes towards AFSSA’s programs and services that provide culturally grounded 
support for Asian and other immigrant survivors of domestic and sexual violence. 

Our favorite part of 1,000 Cranes of Peace is reaching out to 
our community. We love to tell people about what we do 
and why it’s important. We’d love to tell you more about our 
services, history, and volunteer opportunities!

We’ll teach you how! Our goal this year is to have at least 
300 volunteers help us fold. 

Start your own Flock of Cranes and encourage your family 
and friends to sponsor cranes in your flock at $10 each. 
Every crane is personalized with the name of its sponsor. 
You can sponsor individual cranes as well!

According to Japanese legend, folding 1,000 origami cranes grants a 
wish. Every year, Asian Family Support Services of Austin (AFSSA) folds 

1,000 cranes to wish for peace and health for all families. 

COME TO THE 
1,000 CRANES 

ORIGAMI FESTIVAL
ON MAY 21.

ASK US QUESTIONS

FOLD A CRANE TODAY

START A FLOCK
OF CRANES

GET INTO THE FOLD!

BE A PART OF A UNIQUE COMMUNITY ART PROJECT!

Saturday, October 27th 

Hotel van Zandt 

605 Davis Street 

Austin, Texas 78701 

7 - 10 PM

LIGHTING A PATH
TO HOPE

Dear XXXX, 

On Saturday, October 28th at the grand Hotel Van Zandt, Asian Family Support Services of  

Austin will be celebrating 25th Anniversary at the Silk Road Gala.  We invite you, as a leader 

in our community, to become a partner in support of  critical and life-saving services for 

survivors of  domestic violence, sexual assault and trafficking.

The evening includes unique Asian cuisine, live and silent auctions, festive cultural perfor-

mances, and a special invitation-only VIP reception preceding the event. The gala attracts 

businesses, community members and supporters who share the common interest of  

ensuring local women and children get a start to a violence-free life.  

Asian Family Support Services of  Austin is the first and only staffed social services organiza-

tion in the Central Texas area focused on the Asian community. For 25 years, the agency has 

provided crisis intervention services and mobilized diverse communities to address violence 

against women and children.  On a state and national level, AFSSA is recognized as a leader 

for culturally-specific programs within the domestic violence field.  All proceeds from the 

event will support our services and help families access basic needs such as shelter, food, 

counseling, and legal advocacy.  More information about our programs can be found at 

afssaustin.org.

We hope that XXXX will join us at the Silk Road Gala because your sponsorship will not 

only provide crucial services for families - it will broadcast your commitment to the safety 

and health of  all families, including those within the Asian communities in Texas. Your 

partnership will gain valuable business exposure to not only the participants at the event, but 

throughout a network of  Asian businesses and community members. More information 

about the event can be found on the event website at silkroadaustin.com.

Please do not hesitate to contact me if  you have any questions. I can be reached at 

512.949.5947 or at lphan@afssaustin.org. Thank you for your consideration and commit-

ment to making Central Texas a healthy and safe place to live. 

 Sincerely,

        

                                              

 Linda Phan      

 Executive Director

Hotel Van Zandt
Downtown Austin
605 Davis Street

Austin, TX 78701
October 28,  2017

7 -10 pm

Host Committee
Representative Gene Wu & 

Miya Shay
Ronald Cheng 
Ashley Cheng
Rajina Pradhan

Rob Balon

Gala Chairs
Anita Lakshman

Helen Wormington

P.O. BOX 14234     Austin, TX     78761
Office: 512.358.6318    Fax: 512.777.4539    Helpline:  877.281.8371

afssaustin.org

2018  +  2017  The S i lk  Road Gala  Inv i tat ions  +  Col lateral

AFSSA — LAURA HERSH

2017  1000 Cranes  of  Peace Brochure  +  Col lateral



STARS AND 
STRIPES

HOW I HELPED
Visual Design

Content Creation & Strategy

Art Direction

Editorial Design

Project Management

THE CLIENT 
Stars and Stripes is an independent US military 
newspaper organization, focusing on supplying 
overseas servicemembers with news and information 
they may not otherwise have access to. I specialized 
in designing and producing a variety of magazines for 
the American military community stationed in Europe. 
Outside of editorial design, the team also supported 
the Revenue team with creating ads for our sponsors, 
and the Marketing team with assets for various events, 
promotional campaigns, and newspaper distribution.

STARS AND STRIPES — LAURA HERSH

Best  of  Germany 2021  Magazine +  Vot ing Campaign Col lateral

FUN FACT:  
I’m not much of a fan of war movies, but I do love a good 
true crime podcast or horror movie.



Selected Europe 2020 Magazine Ar t ic lesEurope :  Fal l  2020/ Winter  2021  Magazine Cover  +  Feature

STARS AND STRIPES — LAURA HERSH



A Nordic 
Adventure inIceland

 Graz

Embrace 
Germany's Christmas 

goose tradition

Austria's 
underrated city

And So Much More

FREE

W H A T  T O  S E E   |   W H A T  T O  D O

UPWHAT’S
DECEMBER 2020

K A I S E R S L A U T E R N  &  T H E  P F A L Z

FREE

W H A T  T O  S E E   |   W H A T  T O  D O

UPWHAT’S
JANUARY 2020

K A I S E R S L A U T E R N  &  T H E  P F A L Z

FREE

W H A T  T O  S E E   |   W H A T  T O  D O

UPWHAT’S
MARCH 2020

K A I S E R S L A U T E R N  &  T H E  P F A L Z

+ so much more!

experience

holland
explosions of color 
AT GERMANY’S SPRING FESTIVALS

10 reasons 
WHY AMSTERDAM IS THE PLACE TO BE

KTWN_MAR_2020.indd   1 18.02.20   11:41

 

 French
    Riviera

L U X U R Y  
I N  T H E

Finding glitz  
and glamour in 

France's Cote d'Azur

Explore the great 
outdoors at this 

national park

& SO  
MUCH  
MORE!

FREE

W H A T  T O  S E E   |   W H A T  T O  D O

UPWHAT’S
MAY 2020

K A I S E R S L A U T E R N  &  T H E  P F A L Z

Hello Travel,
we missed you.

Want to travel to an off-the-beaten path destination, or want to see if 
iconic cities such as Paris lives up to the hype?

Simply head to StripesEurope.com and peruse through our awesome 
travel section! While there, be sure to check out our other noteworthy 
categories such as community news and our informative PCS section. 

So, what are you waiting for? 
Come, see and conquer…. at least Europe!

StripesEurope.com

Follow Us: @starsandstripeseurope

Selected Pr inted Ads  +  Dig i ta l  Ads Spooky Spr int  5K Shir t  Des ign 2020 What ’s  Up Monthly  Magazine Covers

STARS AND STRIPES — LAURA HERSH



European Breweries  Map Poster  +  Magazine Ar t ic le

STARS AND STRIPES — LAURA HERSH



WE B S I T E
laurahersh.com

E M A I L
laura.e.hersh@gmail.com

P H O N E
+1 (484) 553 4445

THANK YOU

LOOKING FOR MORE?
Reach out to see more examples of my work!


