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I'M LAURA!

I’m a multi-disciplinary graphic

designer with 7+ years of
experience in marketing, brand,
digital, and print design, with
a strong knack for managing
multiple projects and an
eagerness to learn. | thrive in
any fast-paced environment—
independently or as part of a
team—while bringing flexible
problem-solving, a sharp eye
for details, and plenty of
snacks to share.

EDUCATION

Edinboro University of PA
Edinboro, PA

BFA Applied Media Arts, Graphic Design
Graduated with Magna Cum Laude Honors, May 2014

DESIGN EXPERIENCE

Designed.Co // Senior Designer

February 2022 to Present // Remote

Responsible for art directing, designing, and
communicating on all assigned projects, with a
variety of client needs ranging from print collateral,
digital ads, brand development, and more

Freelance Graphic Designer

March 2013 to March 2022

Supported a diverse range of clients independently
with a wide range of design and creative needs,
including print and digital design, packaging, UlI/UX,
brand strategy and design, photography, and
front-end development

Stars and Stripes Europe

Visual Information Specialist

January 2019 to February 2021

Kaiserslautern, Germany

Specialized in art directing, designing, and
producing magazines for the American military
community stationed in Europe, while collaborating
with departments in creating ads, campaigns,

and marketing assets

CERTIFICATIONS

Google UX Design Professional Certificate
Google x Coursera, Expected September 2022

Responsive Web Design Certification
www.freeCodeCamp.org, March 2020

Fundamentals of Digital Marketing Certification
Google Digital Garage, July 2020

YETI Coolers // Graphic Designer

July 2016 to February 2018 // Austin, TX

Collaborated with the in-house Creative Team and
cross-functionally with internal departments, and printed case studies, participated as a designer in
conceptualized brand projects, ranging from web client projects, and studied human-centered design
and social assets, packaging, sales materials, e-mail research strategies

templating, retail displays, and motion graphics

MAYA Design // Visual Design Intern
Summer 2014 // Pittsburgh, PA
Assisted in the creation of collateral for a web and

Full Stop Interactive // Intern

Summer 2013 // Pittsburgh, PA

Contributed to brainstorming and designing for
client projects and their t-shirt businesses

GC Agency // Designer

October 2015 to May 2016 // Austin, TX

Worked closely with the art director in presenting
creative solutions to clients, with needs such as
web and Ul design, social media management,
content strategy, front-end development, and print
collateral design

Cotton Bureau // Design Coordinator
May 2014 to September 2015 // Pittsburgh, PA
Responsible for communicating with designers
and preparing all apparel designs for the online
e-commerce platform, from mockup creation,
product data input, and file preparation



Palatial Brewing Beer Labels + Logo Design

PALATIAL
BREWING

Logo + Branding Design

Packaging Design
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Palatial Brewing is on a mission to brew beer the way
our ancestors intended. They use only the finest,
organic ingredients, lovingly brewing small batches of
traditional recipes from all over the world. In need of
a logo and branding, Palatial Brewing was looking for
a visual style that felt just as luxurious and simple as
their brewing style.
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I lived in Germany for 3 years and acquired a cuckoo clock,
and a new found appreciation of beer.
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YETI
COOLERS

Marketing Support

Email Design

Print + Digital Design
Packaging Design

Photo Retouching

Video Production + Editing

During my time in Austin, TX, | worked as a part of the
badass creative team at YETI Coolers. Known most
famously for their superior coolers and drinkware, the
marketing needs continuously range from e-mails, sale
sheets, publications, website assets, and even more, to
accomodate the growing product lines. With the help
of an on-site photo studio, the team also provided
product photography, photo retouching, and video
production for the more immediate business needs.

At YETI, not all 500+ coworkers knew my name, but they
knew that | was the woman with the giant Stormtrooper
sticker in her back seat window.

Promotional Campaign Digital Assets + Email

CUSTOM SHOP THIS IS YETI

YETI ICE

YETI ICE WITH COOLER PURCHASE

WITH
COOLER PURCHASE Lacnm i )
SHOP COOLERS
EXCLUDES YETI TANK 45 & 85
SHOP NOW A Very Yeti
if |
giit guide
$60 RETAIL VALUE Purchase a YETI® Roadie®, Tundra®, or Hopper® and receive four of
our ILB YETI ICE, free. That's a $60 retail value. Offer ends tonight at
midnight CST.

SHOP CODLERS

S.h'ee - SHOP NOW
YETI ICE

WITH COOLER PURCHASE $60 RETAIL VALUE

. ' " H
YETI ICE ~—res i omad

WITH
COOLER PURCHASE

$60 RETAIL VALUE
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Internal Recycling Poster Selected Printed Sales Sheet, Film Posters + Packaging

(AN RECYCLE THIS?

YETI
reT pResenTs RAMBLER" BOTTLE CAPS

STRAW CAP

We simplified sipping with the Rambler

Bottles Straw Cap. When you need some

sip, and close it tight to stay moving.

It's leakproof, easy to carry with the
TripleHaul™ Handle, and has a wide straw
opening so you get more to drink with
every sip. Wherever the wild takes you.

the Rambler Bottle Straw Cap makes it

easy to sip without slowing dov

((THE))

.~ Did you use it bag 7 Isit aluminum? AL OUR BOTTLE CAPS
~.. for/with food? . . or film? *.. (cans, foil, etc) - ARE SHATTER-

RESISTANT.

DISHWASHER
SAFE — BECAUSE NO
ONE NEEDS MORE WORK.

CHUG CAP

Get to drinking faster with the Rambler

Bottle Chug Cap. It just takes a twist

of the TripleHaul™ Handle to open and
then you're good to go, making it easy
to steal a sip without slowing down. Its
classic spout design allows for quick
gulps, and while your friends don't need
to chant “chug” while you drink from the
Chug Cap, we also don't think it hurts to
Isita paper add to the experience.
towel?

DETAILS

MAP. upc PART # DIMENSIONS CASE PACK

lEMIllI

VTLES _ A R cas  $999 888830014615 21070160002 3"x 275" x 325" atv:6
CRTIS HEAT exzoron poserss BEN STEINBAIIER. wo SCOTT BALLEW
ICE WORES s BERNDT MADER AL Ay $999 888830010433 21070100005 3x35" arv:6

Is it type
1thru 7?

A F00D
CONTAINER

styrofoam?

29 Made with durable kitchen-grade
18/8 stainless steel

o M T =TT I TR T S e
Is it plastic

type 1thru7? - Double-wall vacuum insulation keeps

drinks hot or cold to the last sip

Y e T T e ——

— - : ‘//. No Sweat ™ design keeps fingers dry
we wons - JRAINTBLER

THE BLIND HUNTS Qe——

Cosouonr (O G S NIGHTSHFTS  CAMPFRE OFFEE | 120z BOTTLE | oq° R

MADE IN CHINA
542 P s e Egs Sk B G e

REC@E IT

YETI COOLERS — LAURA HERSH



Selected 2017-2018 Marketing Emails

LIMITED SUPPLIES AVAILABLE ~ PRE-DRDERS SHIP JULY 13

W™ 188 STAINLESS STEEL -, YETI| Guest Spotlight:
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VACUUM INSULATION

Neepn cold drinks cold and
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MAGCAP"
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WANT MORE TUNES?
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shoe How ShoP HOW

6 THE PANGA SUBMERSIBLE DUFFEL 1S
AS TOUGH AS THEY COME.

IT PASSED EVERY TEST-SNOW, RAIN, WIND,
DROPS AND FALLS-THAT TH ALASKAN
BACKCOUNTRY HAD 10 0FFeR. 77

COLE KRAMER
YETI AMBASSADOR

YETI

BECOME A YETI NATIVEAND

Privess Pafice | Sesbecitin

*IT'S A MUST WITH COTTEE IN THE MORNING
AND KEEPS WATER COLD ALL DAY."
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Flagship Store WIiFi Portal Mobile Design
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FIRE & FLAVOR

Packaging Design
Print + Digital Design

Production Design

Fire & Flavor's flagship product is their sustainable
grilling system—the HERO Grill. With a focus on
making the fun of grilling more portable, eco-
friendly, and accessible, the folks of Fire & Flavor
took the extra step to get even more out of their
biodegradable, single-use charcoal tray. By offering
refill sleeves of their charcoal briquets, the tray can
now be used up to 5 times. The first step together
involved redesigning the old refill packaging. With
an updated look in place, | created a system of social
media and e-commerce assets focusing on the
extended reusability of the product.

FUN FACT:

If I had to pick a favorite hero character, I'd have to say The

Doctor from Doctor Who. | have a tattoo to prove it.

HERO Grill Briquets Refill Packaging

e~ SRR

FIRE &

'FLAVOR

JUST ADD"HEAT

SLEEVES

4 REFILL
POD USES

i

NSTANT

NO-MESS
DISPOSABLE

LIGHT CHARCOAL

SIMPLE. CLEAN. PORTABLE:

HERO
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Social + E-Commerce Marketing Assets

GET MORE
OUT OF THE

HERO

COMPOSTABLE POD

CHARCOAL
BRIQUETS

REMOVE USED CHARCOALS
FROM YOUR POD TRAY.

GET MORE OUT OF THE | WITH

HER(Q cCHARCOAL

compostaBLEpop - BRIQUETS

WATERPROOF SLEEVE
MAKES STORAGE
SAFE & EASY

ARRANGE NEW BRIQUETS
IN EMPTY POD

USE

1 LAYER

FOR REGULAR
GRILLING

2 LAYERS
FOR HIGHER
TEMP-SEARING

GET MORE OUT OF THE | WITH

HERUCMMML

compostaBLE pop | BRIQUETS

o

LOW VOC &
ECO-FRIENDLY

LIGHT CORNER COALS
AND INSERT POD TRAY

GET MORE OUT OF THE | WITH

HER(Q CHARCOAL

compostaBLEpop | BRIQUETS
=0

/)

INSTANT LIGHT
& READY TO COOK IN
10 MINUTES

HERO

~ GRILLING - SEARING

USE USE

1 LAYER

OF
CHARCOAL BRIQUETS

2 LAYERS

OF
CHARCOAL BRIQUETS

GET MORE OUT OF THE

[]‘ CHARCOAL
compostaste oo | BRIQUETS

GET MORE 0OT OF THE

| CHARCOAL
!:LE;.B:Q BRIQUETS

=0

=

INSTANT LIGHT
& READY TO COOK IN
10 MINUTES
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COTTON
BUREAU

HOW | HELPED
Apparel Design

Email Design
[llustration

Design Coordination

THE CLIENT

Headquartered in Pittsburgh, PA, Cotton Bureau is a
t-shirt company with a well-curated library of designs
to choose from, all submitted from designers and
illustrators. As their design coordinator, | helped
designers finalize their t-shirt submissions, from shirt
color selection to information input. As a freelance
designer, | created a variety of illustrations for the
Cotton Bureau “T-Shirt Tuesday” email series, as well
as for the United Pixelworkers Local shirt series.

FUN FACT:
I have the folks at Cotton Bureau to thank for starting my
design career off right. Thank you, Jay + Nate!

United Pixelworkers Local Shirts + Email Header Illustrations

PIXELWORKERS

COLTUMBITS

PIXELWORKERS

LOCAT. 814

COTTON
BUREAU

PRESENTS
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AUSTIN
CIVIC
ORCHESTRA

HOW | HELPED

Event Branding
Event Collateral Design
Print Design

Social Media Assets

THE CLIENT

The Austin Civic Orchestra (ACO) is a volunteer-
based orchestra that plans and hosts multiple
concerts a year. We start off each season with a
theme—each concert's music selections relate back
to the overall theme in some way or another. Every
individual concert then requires its own branding
and event collateral, which includes digital assets
to share the event and a printed poster to spread
around the local area.

FUN FACT:
I've designed collateral for 15+ of ACO's concerts since 2017.
That's a lot of music.

2019-2020 Concert Posters
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Pre-con
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2019-2020 Concert Season Poster + Digital Assets
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Selected 2017-2019 Concert Posters
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SATURDAY, FEBRUARY 2 AT 7:30 PM
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PRESENTED BY AUSTIN CIVIC ORCHESTRA
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SUNDAY, MAY 13 AT 4:00 PM
AUSTIM 150 PAC, 1500 BARRARA |ORDAN BLVD

b gl i

[T b,k by

MUSIE DIRECTOR
ASHISTANT CONDUCTOR PRI bus pansh 18 mnd e

AUSTIREIVIEOREHTSTRA.ORG - $13.360.3361
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COMPOSER
IS DEAD!
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TIKO

HOW | HELPED
Branding + Strategy

Visual Design
Email Marketing
Digital Advertisement Design

Photo Retouching
Copywriting

THE CLIENT

Tiko's mission was to help the everday traveler fit
more into less without breaking the bank, starting
with their carry-on luggage. In my work with them,
they provided the start to a brand identity which

| expanded upon. My main focus was creating a
series of templated emails and digital ads, while
also assisting with other creative needs such as
copywriting and photo retouching.

FUN FACT:

With no plan on stopping, I've visited 16 countries so far.

My favorite? England.

Selected Marketing Emails + Digital Ads

8 At Checkout For
10% Off

A New Way to — :
Carry-On 5 —C

Get Tiko in Your Newsfeed

000

happy travels

B 2018 TIKD — 123 Avaniue Lang, Ausin, Toxas 77835

View Webs Version — Preferences — Unsubscibe — Forwasd

Zippers

Soft Grip

That Last : Handle

[

Top-Grain
Leather

Durable
Waxed

Canvas

| Smoothest
in the World
(really)

—

Our
Carry-On

Sim p[e, Intuitive Design

tiko
PACK MORE.
PAY LESE.
.

PACK MORE.
PAY LESS.

PACK MORE.
PAY LESS.

tiko

PACK MORE. PAY LESS. l

PACK MORE.
PAY LESS.

| L o PACK MORE.
PAY LESS.
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LOVESTAT

Branding + Strategy

Visual Design

User Interface Design
Social Media Management
Content Creation + Strategy

Copy Writing

LoveStat is an online dating experience tailored
for healthcare professionals and those who
promote a healthy lifestyle. GC Agency was tasked
with producing the entire creative and marketing
direction, from branding to web development to
social media management. We worked closely
together with the LoveStat team to make sure the
website tone and social media content created a
seamless campaign.

FUN FACT:
I share my house with 2 furry friends: a neurotic black lab

mix named Lilly, and her less enthusiastic feline-sister Misty.

LoveStat Homepage

LOVESTAT — LAURA HERSH



Selected User Interface Designs

nursejill9013 vYEeo

About
Far far awary, behind the word mountaing, far from the countries Vokalla and Comonantia.
there live the biind texts. Separated they live In Bookmarksgrove right at the codst of the
Semantics, 3 large language ocean. A small river named Duden flows by their place and
supplies. it with the necessany reefiaiia. It is a paradisematic country. in which roasted parts
of sentences fly into your mouth. Even the all-powerful Pointing has no control about the
blind texts.

Bachelor's Degree

Graduated in 2014 from Edinbe
Edinboro, Pa
Studied Nursing

Showini Men and Women that are nea 30 o
MenandWomen *  ImoAmone - W w4 = ®
Mea
Rersed 1o Dbt Sattings
198647 Matches
t £7
-
-
nursefill9t13 nursefii9n13 nursefiliFold
Chndcal Nuree Specialist Chndcal Nurse Specialist Chrical Nurse Speciafist
sr-mlm.r‘ 37 - Callas, T 37 - Distas, TX

v m @ = ¢ =

Selected Branded Collateral

Qv N

27 likes

findlovestat Hello love! LoveStat is live and ready for
you! We're so excited to be spreading love in the
healthcare field on the perfect day for love! Thank
you to everyone who has helped us get to this point
and thank you to everyone who signed up during our
pre-launch!

#indl inedati #nurseftdoctor#heal
thear ove#dating

Vi

9 findlovestat

lovestat,

Find love on
Feb 14!

|

- 4 S
Qv N
33 likes

findlovestat Don't forget! Find love on February 14th
with the official launch of the full LoveStat website!
And keep an eye out for us at the Austin Marathon!

#findlo imarathon

h‘alx#maralhon#onIinadatir;g#datekfol\owme#inslalo

llow#nurse#murse#physiciantd

dical#firefigl i ing#l
oveffchiropracto i

olunteer

resuscitate your love life

LoweStat is a unique online dati
healthcare professionals, thos

ng w

Create your LoveStat profile now and fing

f @ ¥

LOVESTAT.COM @FIN

bsite for an amaj
working in the health
anyone working in a field that aims to im

Dating Tip
#024

Don't be glued
to your phone.

@findlovestat

Qv N

36 likes
findlovestat LoveStat Dating Tip #024

No matter what date this is—first or 10th—put your
phone away when you're with your date. Unless a
close relative or friend is having a real emergency,
nothing is more important than your date. Did your
favorite actor just like your tweet? It can wait, we
promise

#datingtips#onlinedating#love#finstalove#relationshi
ps#phone#socialmedia#getoffyourphone#putitdown
#unplugged#: i instafollow#|

lovestat,

Find a healthier
kind of love
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ASIAN FAMILY
SUPPORT
SERVICES
OF AUSTIN

HOW | HELPED

Event Branding
Event Collateral Design

Print + Digital Marketing Design

THE CLIENT

The Asian Family Support Services of Austin (AFSSA)
is a local organization that lends help to its
community in the form of various services to victims
of sexual assault and domestic violence. They host
two major events a year to raise funds, redesigning
the event collateral each time, along with distributing
various informational pamphlets and cards all

year long, in varying Asian languages.

FUN FACT:
When I'm not designing, I'm learning a new skill or craft.
My current favorite? Embroidery.

2019 1000 Cranes of Peace Brochure + Identity

Photo/by AFSSA

i

WHY DOES AUSTIN
NEED AFSSA? PAR

As 'A N L EG EN D s TATES Survivors of domestic viokenee, sensal assault ESSCI

and trafficking need skilled compassionate

THAT A WISH IS GRANTED WHEN 7, mpeimsciases  ABU

of where they come from. ANLC

YOU FOLD 1,000 ORIGAMl CRANES- = We provide direct servioes bo survivars INA

i more than 30 rguages: 3 24-hour

hotline, courseling. transitional housing,

Our wish at Asian Family Support Services of Austin (AFSSA) is selt-suffickency programs and more. 1
for peace, health, and safety for everyone in our community. Wi previis hochniend Soret e traie
We are asking you to help this wish come true by participating to law enforcement and the legal spstem Iwa
in 1000 Cranes of Peace. o befalf of survivors of trafficking and 1WA
other forms of abuse. ABU
* W educate the community on domestic LEAV
g and sexuad viokenoe through trainings.

Every year, AFS5A works with a local artist to lead the creation of an original frneriale and events offersd in :r.'u"b., L]
art installation made from 1,000 {or more) origami cranes. languages. HELF
THEY
Ths year we e honored to be working vith Alfter wee foid, every crane needs a sponsor to e AL e SITU,
antist Teruka Mimura, whese woek is inspired take fight 2= part of the art installation. Cranes Mk suppont lrviiors. MM
iy the tracitionss of Asian and indipenous can bie spansored by grouns or individsats for Wicep beron wexking fo el domestic nd 1ssul

cultisres. Under her artistic directian, we $10 each. Our goal is raise funds to el seoniad holeance in Cantral Tea amkizant
woek wilh coenmueity members fie you to survivors of violence We'l umved the firal e EMO
okl tnove than 1,000 origami cranes fof this Ivitatiation on Friday, July 13 at Tiffany & Co. MEB
art prece. (You can see her past installations t the Domain, ONA

at terukonimora net)

END STATES

WHY DOES AUSTIN
NEED AFSSA?

Survivors of domestic violence, sexual assault

and trafficking need skilled compassionate
help — no matter what language they speak

AFS5A15 A CRITICAL
PARTNER IN OUR

COORDINATED COMMUNITY

RESPONSE TO DOMESTIC
ABUSE, SEXUAL ASSAULT,

GRANTED WHEN P
h AND HUMAN TRAFFICKING
ORIGAMI CRANES. » W provide direct services 10 survivors IN AUSTIN/TRAVIS COUNTY.

in mare than 30 languages: a 24-hour

hotine. counseling. trinsionsl houting ~ Travis County Judge Sarah Eckhardt
wort Services of Austin (AFSSA) is self-suthiclency programs and more,

for everyone in our community. = Wi peowide technical suppoet and Lraining
i wish come true by participating b law endfoecement and the legal system I WAS 50 SCARED OF HIM.

nes of Peace. on behadt of sundivors of tratficking and | WAS PHYSICALLY, MENTALLY
other foems of abuse,

ABUSED. AND | WAS AFRAID TO
« W educate th ity on domesti LEAVE BECAUSE | DIDN'T KNOW
. and sexial violence theough trainings, THE LANMGUAGE. BUT AF55A
Vst to loa she creation of vl orghia ot s i e e HELPED ME WITH EVERYTHING.
re) origami cranes. langusages.
. THEY SUPPORTED ME IN EVERY
After we fold, every crane needs 2 Sponsor to R ko B RO DICR NS SITUATION. WITH
take (i 4 pr of the at nsalton. Craes Ll Dl IMMIGRATION, WITH LEGAL
ﬂ'aw "!8“'."*';“ Wiy been werking (o end domestic and ISSUES. THEY SUPPORTED ME
$10 each, Our goal s caise funds to help sevual violence in Central Texas' immigrant EMOTIONALLY. THEY HELPED
survivars of vilence, We'll unveil the final commminities since 1992 *
irstallation on Friday, Jufy 13 at Tifany & Co. ME BE INDEPENDENT, TO STAND
at the Domain ON MY FEET.

~ A Former AFS5A Client

1000

CRANES
o PEACE
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2017 1000 Cranes of Peace Brochure + Collateral 2018 + 2017 The Silk Road Gala Invitations + Collateral

A l K . . — MAFSSA__

CRANES OF PEACE
M AFSSA BE A PART OF A UNIQUE COMMUNITY ART PROJECT!

According to Japanese Legend, folding 1,000 origami cranes grants a
wish. Every year, Asian Family Support Services of Austin (AFSSA) folds

@ @ m 1,000 cranes to wish for peace and health for all families.
1 GET INTO THE FOLD!
START A L 0K o canes oot fock s s
OF CRANES ey crane s personalized with te name of 1 sponsor
Yo an sponsor ndiidual cranes s well:

ORIGAMI FESTIVAL TR oy

300 volunteers help us fold.

SATURDAY, MAY 21ST ASK US QUESTIONS  Our favorc prtof 1,000 Crans of eace s reaching o 0

our community. We love to ell people about what we do

11:00 AMTO 2:00 PM E L

ASIAN AMERICAN

o =z r LIGHTING A PATH
RESOURCE CENTER COME TO THE  5eeyour handiwork on display! Once we have 1,000 cranes, 2 e e e . TO HOPE
8401 CAMERON ROAD 1,000 CRANES, s oo bCommetes e 008 cores o s i = —_
AUSTIN, TEXAS 78754 ORIGAMI FESTIVAL it oo sy ‘

ON MAY 21.  community's commitment to eradicating violence. = Hotel van Zandt
605 Davis Street

Austin, Texas 78701
7-10 PM

P AFSSA

The Silk Road

25TH ANNIVERSARY

Th ¢ ﬁ

25T
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Best of Germany 2021 Magazine + Voting Campaign Collateral

Best Of Ready to see

GERMANY the winners?

The Stars & Stripes Best of Germany 2021 recognizes the businesses,
organizations and destinations that have made our readers feel at
home in Germany. You dished on the good, the great and the best
We feel privileged to share this information with our readers.

STARS AND
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Stars and Stripes is an independent US military B o ax & el S en i A e ‘

newspaper organization, focusing on supplying
overseas servicemembers with news and information
they may not otherwise have access to. | specialized
in designing and producing a variety of magazines for
the American military community stationed in Europe.

g Stars and Stripes Europe
=y August 31, 2020 - @

BAVARIA

1 We want your vote!
https:/fwwasurveymonkey.defrfBOG2021

Living in Germany? Vote for your favorite restaurants, shopping
spots, beauty services, iravel destinations, and more for our "Best
of Germany” publication,

Once you've submitted your answers, you'll be entered to win a

Outside of editorial design, the team also supported I = . - $100 AAFES gift card! Voting ends Sept. 30.
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the Revenue team with creating ads for our sponsors, DT e Lo !
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and the Marketing team with assets for various events,
promotional campaigns, and newspaper distribution.

Sarview ot Uniam *

VOTE NOW

for a chance to win a
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Tahmbrria Weiden *

Paapdeyvidrian Hands down the
best dentist | have
poswy ever had! Their
i care and service ls
ineredible”

i e
. S Enterat for a chance to win a 100 gift card

www.VoteNow.Stripes.com www.VoteNow.Stripes.com
| * by September 30th, 2020
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FUN FACT:
I'm not much of a fan of war movies, but | do love a good
true crime podcast or horror movie.
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Europe: Fall 2020/Winter 2021 Magazine Cover + Feature Selected Europe 2020 Magazine Articles

An
Adriatie
Pearl:

CROATIA

ENJOY THE
SURROUNDING
MOUNTAINOUS
VIEWS WHILE
YOU SKi, HIKE
© OR SIMPLY
RELAX IN THE
VILLAGE.

DENMARK, HORWAY,
MO SWEDEN ARE
SNDTO BE THE
MAPPIEST PLACES
INTHE WORLD.

CITIES T EXPLORE
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Selected Printed Ads + Digital Ads

' 4 WEEKS
—FOR— |

ONLY

99¢,

UNLIMITED
DIGITAL ACCESS

® Access to Stars and Stripes mobile apps

* Exclusive reports on military matters

» Coverage of all military branches c
* Special features on current issues

* Veterans topics

* Archive Photo of the Day

* AND MORE!

SUBSCRIBE TODAY!
Stripes.com/subscribe

READ YOUR LETTERS ONLINE

LETTERSTOSANTA.STRIPES.COM

STARSY;#STRIPES.

Hello Travel,

we missed you.

STARS*<STRIPES.

EIRO™E

Fall/Winter Edition

f/gaéﬂ/\&
CROATIA

A
POLAND

lfl—ﬁ"l.é;g'
MORE!

AVAILABLE STARTING SEPT 17TH

Spooky Sprint 5K Shirt Design

2020 What's Up Monthly Magazine Covers

STARS 4 STRIPES STARS# & STRIPES

w H AT ’ S MARCHzOZO w HAT S *JM;UARYEOM
WHAT TO SEE | WHAT T0 DO K/ UTERN & THE PFALZ SE
5

T HE AMAZING ESCAPE TO BIARRITZ, FRANCE

e: ions + 10 reasons
AT GERMANY'S SPR\NG‘F \L WHY AMSTERD; IS THE PLACE TO BE

so much more!

FREE
STARSH;2#STRIPES. STARS#STRIPES
w H AT S DECEMBER 2020 AT S MAY 2020
A Nordic
/ : Adventure in Z
I y My I ‘; - ' ¥ o 1

& SO
MUCH
MORE!
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European Breweries Map Poster + Magazine Article

STELLA Y
AArons OO ).\

LEUVEN, BELGIUM

TENNENT
CALEDONIAN

GLASGOW, SCOTLAND

NOTABLEE

UROPEA

WE
5 BREWERIES =

If your tastes run to fruity
lamble beers, look for the
range of La Becasse cherry
and raspberry variations.

The Caledonia Best, a braw
released in 2011, is the product of
& partnership with Scotland's
barley farmers and the creation of
a team made up of both young
waperimental and master browers,

GUINNESS

DUBLIN, IRELAND

BITBURGER [ S R
BITBURG, GERMANY

Who'd ever believe that a Nitroatmeal
Stout or o Hiblscus Helles could be &
product of Guinness?

The compary’s mast recant creation,
& Pramium Kellerbiar, fs Hight-bodied,
malty and slightly herbal in style.

ZYWIEC
ZYWIEC, POLAND

HEINEKEN
AMSTERDAM, NETHERLANDS

Far something a little
different, ask for a Zywieo
Biale, the hrewery's take on
If you're traveling 1o Amsterdam a Belgian white ale.
around the holiday season, be on the
Iookout for the highly rated Affligem
Ho#l Christmas beer. full of dark
fruity sweetness and spice.

FULLER’S

LONDON, ENGLAND

PILSNER
URQUELL

PILSEN, CZECH REPUBLIC

The Fuller's 1845 is an unfiltered
strong ale with plenty of malt,
nutty and caramel notes,

PAULANER

*on - The Pilsner Urquell Nafittravary
. MUNICH, GERMANY {unfittared) one can be sampled
'

following the tour gets rave reviews

from beer enthusiasts. -
A Paulaner Ur Dunkel will take
you back to the time when dark
beers were the preferred drink of
Bavarians. Mahagany brown in
color, it serves up notes of spice
and a hint of dark chocolate

CHIMAY
BOURLEURS, BELGIUM

STIEGL

SALZBURG, AUSTRIA

Try “Chimay Gold," a Belgian pale
ale available exclusively at the
Fateauprd Inn,

METEOR
HOCHFELDEN, FRANCE

The Stiegl-Paracelsus Blo-Zwickl,
an smber-shaded, naturally
clowdy organic beer made of an
ancient grain cultivated and
malted st the Stiegel's own farm.

The Wandalinis Tenebris is a
dark and intense brew with
notes of toffes, roasted coffes

NATIONAL and dark chocalate.
BREWERY

BASCHARAGE, LUXEMBOURG

Bofferding Hop credits the addition of
Citra hops for the resulting tropical

notes of mange and lychee. ESTRELLA
DAMM

BARCELONA, SPAIN

UNION

LJUBLJANA, SLOVENIA

An Inedit, the love child of a
- collaboration between brewmasters, a
top chef and sommeliers; this Belgian
white ale has all the typical notes of
coriander, licorice and orange peel.

= HEAD TO -w=
Be an the lackout for the Union Str.peSE“rope'com
Pivnica Selection Pale Ale. Nicaly :

wrapped in red paper. it offers re

cltrusy-tropical aromas and a
bitter finish

you add

hops to your
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THANK YOU

WEBSITE
laurahersh.com

EMAIL
laura.e.hersh@gmail.com

PHONE
+1 (484) 553 4445

LOOKING FOR MORE?

Reach out to see more examples of my work!



